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Huon’s new Tassie-made advertising campaign 

 

Huon Aquaculture has hit the ground running in 2021 with a high-profile advertising 

campaign that was filmed and produced entirely in Hobart using talented Tasmanians.    

Huon’s General Manager of Sales and Marketing, Callan Paske, said the Company worked 

alongside local marketing and advertising agency The20 to create the proudly Tassie-made 

campaign.  

“As a majority owned Tasmanian family company, it was important to us to invest in the local 

film and media industry by producing this campaign in our home state and we couldn’t be 

happier with the result; the quality of this campaign is world-class,” said Callan.  

The campaign aims to get Australians eating more salmon by giving chicken the night off 

and serving up some Huon Salmon instead.  

“As we understand, this new marketing campaign represents the biggest category spend in 

the country the past decade and almost every production dollar was spent here in Tassie,” 

said Callan  

“Everything about our ad is local; from the actors, to the producers, the locations, and the 

Huon Salmon. It has that unique Tasmanian quirk that everyone loves,” said Callan.  

Released nationally on 7 February the campaign features a man dressed as a chicken 

enjoying a ‘night off’ from responsibilities while instead, Huon Salmon is the protein of choice 

for a couple’s evening meal.  

Showcasing popular Hobart locations including the Playhouse Theatre, Hobart Workers Club 

and Alceme’s yoga studio, the chicken enjoys his night off by going to the movies and 

playing pool at the pub. 

Managing Director of The20, Matt Fishburn, said they had a long-standing relationship with 

Huon Aquaculture and were thrilled with the direction of the latest campaign.  

“Huon has continually supported the creative industry in this State. They know that agencies, 

talent, and media professionals measure up with the best in the business.”  

“Huon engages the creative industry down here simply because excellent expertise and 

talent is here. We’re hugely proud of the campaign we’ve created together and the 

opportunity provided to the whole industry,” said Matt. 

Callan said that while the campaign theme is light-hearted there was an important underlying 

health message.  

“Not only is salmon as versatile as chicken, it is more sustainable to produce, and is a 

superfood protein (just one of 14 superfoods) rich in Omega-3; in other words, anything 

chicken can do, salmon can do better.”  
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The superfood status also results from salmon being low in saturated fat and calories yet high 

in protein. 

“As some of the largest consumers of chicken globally, Australians are being encouraged to 

consider salmon for their next fix of protein,” Callan said. 

The multi-million dollar campaign will run for the next 12 months through various media 

outlets in key major markets around Australia. 
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